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Department of Digital Humanities, Aletheia University
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Note : The total credits for graduation are 130 credits, including 16 credits of common compulsory courses, 10 credits of common elective courses, 14 credits of general courses and 90 credits of professional courses
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16 credits of common compulsory courses (including 4 credits of "Physical Education" and 2 credits of "Information Professional Services" are not includecii in the graduation credits)
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10 credits of common electives (i.e., free electives for the whole school; 10 credits can be chosen from all courses in the school, but national defense education courses and sports interest optional courses will
count up to 2 credits each).
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The 14 credits of general education courses include 6 credits of compulsory general education core courses ("Literature and Arts ", "Introduction to Natural Sustainability", "Social Caring") and 8 credits of
general education classified electives (at least 1 subject of natural sciences, 1 humanities subject, and the remaining 2 subjects can be chosen from four major categories (humanities/natural sciences/social
sciences/life skills)
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A total of 90 credits of digital humanity major, compulsory courses 40 and elective courses 50.
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Graduates are awarded Bachelor of Arts.



